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Disclaimer

Any dissemination of results reflects only the author's view and the European Commission is not
responsible for any use that may be made of the information it contains.

Copyright message

© PathoCERT Consortium, 2022

This deliverable contains original unpublished work except where clearly indicated otherwise.
Acknowledgement of previously published material and of the work of others has been made through
appropriate citation, quotation or both. Reproduction is authorised provided the source is acknowledged.
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Executive Summary

The deliverable 2.7 “3rd Report on Content Generation” has been developed in the
context of the PathoCERT Work Package Two ‘Communication, Dissemination &
Innovation Management’ which is dedicated to raising awareness of PathoCERT research
results across different audiences, promoting the use of the project’s results and
maximising the project’s overall impact. This deliverable summarizes the online
dissemination work implemented throughout the previous six months (M12-M18), as
well as the consortium’s efforts to disseminate the project’s activities through mass
media (press, TV, radio).
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1 Introduction

The deliverable 2.7 “3r® Report on Content Generation” has been developed in the
context of the PathoCERT Work Package Two ‘Communication, Dissemination &
Innovation Management’ which is dedicated to raising awareness of PathoCERT research
results across different audiences, promoting the use of the project’s results and
maximising the project’s overall impact.

Following the two previous reports on content generation (D2.5 & D2.6) covering the first
year of the project, this report functions as a continuation that offers an updated
overview of all the PathoCERT activities and appearances on online channels (websites
and social media) and traditional mass media for the period of September 2021 to
February 2022.

As specifically defined in the project’s Communication and Dissemination Strategy, the
PathoCERT project aspires to attract the scientific community, government and
policymakers, industry, and public and citizen NGOs, setting the basis for the use of a
variety of channels to effectively inform, communicate and engage with its many
audiences.

Digital dissemination is seen as a very effective way to reach, influence and develop links
with all the target groups of the project. To this end, a wide use of social networks and a
variety of websites and social media channels continue to being used, as a far-ranging
and powerful means to inform stakeholders and engage them in the project’s progress.
At the same time, to reach these different audiences, all project partners within their
countries’ geographical reach, are implementing several press and media activities,
resulting in a wide outreach and strong impact on the targeted audiences. Press, TV, and
radio are all distinctive channels that fall under the category of mass
media/communications suitable to reach a large audience for information sharing.

In line with the structure of the previously submitted reports, this document is divided
into two main chapters. The first chapter revolves around the online dissemination work
implemented throughout the last six months, while the second one focuses on the
consortium’s efforts to disseminate the project’s activities through mass media (press,
TV, radio).
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2 Online Dissemination

To help first responders address waterborne pathogen contamination efficiently,
PathoCERT needs to address several multidisciplinary and interlinked objectives and to
achieve this, Communication and Dissemination activities play a paramount role. Since
the project’s start, several communication tools and channels are used to ensure the
successful dissemination of the PathoCERT’s activities either through digital or mass
media channels.

2.1 PathoCERT Website

As one of the main channels for the project’s communications, the PathoCERT website
(https://pathocert.eu/) doesn’t only provide visitors with key information on the project’s
objectives, case studies and results, but is also regularly updated with the project’s
developments, news, events and other opportunities that could be interesting and
relevant for the website’s visitors. From September 2021 to February 2022, the
PathoCERT website was updated 12 times with content varying from partners
participating to events, the project’s newsletter, interesting opportunities and others, as
featured in the screenshots presented below.

8 FESRUARY 18, 2022 # FEBRUARY 18, 2022 8 FEsRuUARY 9, 2022

Online Workshop On How To Safeguard Water Apply For The Milheim Water
Digitalisation Of Bathing Quality In The Future Award 2022

Water Management - 5 April

2022 Antib

hop dedicated to the

Read More »

Read More »

An on
B8 2aNUsRY 19, 2022
8 DeceMBER 21, 2021

Researchers Developed The

World’s First Three- Researchers Model ‘Red

Dimensional Operational Snow’ Algal Blooming Events
PathoCERT Featured In The Storm Surge Model
New ‘Digitalization And
Water’ Position Paper

8 JaNUaRY 10, 2022

Read More »

Figure 1: PathoCERT news on the website (page 1)
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i) PathoCERT

) DECEMBER 18, 2021 # peceMBER 3, 2021 8 nNovEMBER 29, 2021

PathoCERT First Newsletter Is What Is PFAS And Why Is It What Are The PathoCERT
Out! So Difficult To Regulate? Communities Of Practice And
Why Do They Matter?

substances)..

Read More »
Read More »
Read More »

8 NOVEMBER 11, 2021

8 oCcToBER 11, 2021

PathoCERT Presented At The @ octoem s, 2021

Amsterdam International PathoCERT Present The

Water Week 2021 Progress Achieved During 1 A New Study Examined
Year Of The Project Waterborne Bacterial To

From the 1st to the Sth November 2021 Safeguard Clean Water For

the Amsterdam Internations

Spaceflight Missions

Understanding microbial function is critica

Read More » Read More » tegrity of mission-critica

Read More »

Figure 2: PathoCERT news on the website (page 2)

PathoCERT D2.7 Report on Content Generation 8




) PathoCERT
2.1.1 2.1.1 Other Websites

During the examined period (September 2021-February 2022), PathoCERT developments have been also published on other websites. The web
pages that featured projects’ news or referred to the project follow in table 1 below.

Name of the website URL

KIOS Click

MOIB Click

Bulgarian News Agency lick

Table 1: PathoCERT appearances on webpages

MUHMCTEPCTBO Ha BBbTPELIHNTE paboTu "
g‘g A"pexuuz "Ko.,y,m,&uo,.,m "p""mpm““o"“" cHCTeMH" English The Cyprus PathoCERT Community of Practice engaged in the use of technology for managing waterborne
pathogen contamination events during emergencies

& December21,2021
IWPEKUMATA  [IEHHOCTH  KOHTAKTH s

-
MpoBefie ce TPeTaTa eKcnepTHa pPaboTHa cpella Ha
061HOCTTa Ha NPAKTHKYBaLLUTe NO NPoeKT PathoCERT

DMpexuvs , KOMyHHKaUMOHKH W MHOPMALNOHKK cHCTeMM — MBP nposeso TporaTa
@KCnepTIia PAGOTHA CPEULA a OBUYIOCTTa 1a NDAKTHRYEALATE 10 NDCGKT PathoCERT -
TEXHONONMN 34 PEal ADEHE 11D COBLLHI CIVAN HA 3apasABans C NaTorerd (Palhogen
Contamination Emergency Response Technologies (PeNOCERT)), Aorosop Ne 833484
PainoCERT - /12020-SU-SEC 2019

Coewara ce npopeae a 16.12.2021 roawa o 10.00 uaca upes nnardopiara ZOOM.
Ha cpewara Gaxa AucKyTUDaNY:

VHOBBUAOHHAT MOTORi W MPOTOTNI Ha COIIZ0PH 32 GL30 OTYPHSANO HA NATOMCHIH B
3apaeiia BoM ) oGpadoTsa Ha
NOCTLNMNG OT PA3NMHHN BUA0BE CEHIOPH i OBMAHATA H C MLPBHTE PearupaLyy npn
GRACTRAR W OCTAHANATE PA3PAOTKH N0 NIPOEKTA

Belwe NRoBeneHa M AMCKYCHS Ha Tema.

Figure 3: PathoCERT news on MOIB website Figure 4: PathoCERT news on KIOS website
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https://www.kios.ucy.ac.cy/news-a-events/latest-news/762-the-cyprus-pathocert-community-of-practice-engaged-in-the-use-of-technology-for-managing-waterborne-pathogen-contamination-events-during-emergencies.html
https://www2.kios.ucy.ac.cy/the-cyprus-pathocert-community-of-practice-engaged-in-the-use-of-technology-for-managing-waterborne-pathogen-contamination-events-during-emergencies/
https://mvr.bg/dcis/
https://www.bta.bg/
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2.2 Social Media Channels

Social media presence is vital for the project to reach its target audiences and achieve its
communication and dissemination objectives. PathoCERT project aspires to have a strong
online presence through its channels but also through engaging with its partners’
channels, as well as the ones of targeted stakeholders that could function as multipliers
of PathoCERT’s messages and impact.

2.2.1 PathoCERT Social Media Channels

The PathoCERT social media strategy involves the dissemination of the project’s news,
activities and results through two main channels: Twitter, and LinkedIn. These two
channels have been identified and selected as the best means to reach out to our target
groups at the moment; to attract the relevant stakeholders for the project’s progress; to
increase and maintain our stakeholders’ engagement and productivity throughout the
whole duration of the project, and to give PathoCERT exposure and visibility not only to
a European but also a potentially global audience.

= Twitter

The PathoCERT twitter account was set up in November
2020 with the aim to disseminate the project’s results;
update the project’s followers with the key activities and
current news of the project; and drive more traffic into the
s st rsponders o e st phgen project’s official website and results when they are available
- online. Over the first eighteen months of the project, the

PathoCERT

@pathoCERT

32 Following 40 Followers

twitter account was being continuously updated with

Tweets Tweets & replies Media Likes

p— instant project-related news, as well as information linked

EU Research Results @ @CORDIS EU - Jan 2

@Jus:mvuuspamnes.nam,eomateraree@gmouuses.[kness‘ to the project's followers’ activities. The Twitter account

To help keep our water clean, #EUfunded researchers buit a device so

e R ing ™ I e e currently counts 245 followers, double the number
i reported in the last 2nd Content Generation report (118

-~
AT followers) submitted in August 2021.

Figure 5: PathoCERT Twitter account
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From September 2021 to February 2022, in particular, the project’s account attracted
16.600 impressions.

Period Number of Impressions
September- November 2021 10.400
December 2021-February 2022 6.200

Table 2: PathoCERT Twitter Impressions

The top three tweets from September to February 2022, in terms of impressions and total
engagements, were:

N Impressions 868
BCEI PathoCERT @pathoCERT P
S e 8 1t's already 10 year of @PathoCERT! ()
-_'_-, We are so happy and proud of the work done. Total engagements 30
b |-| Today we started the 6th plenary meeting to . 20
" talk about the progress we have achieved and Media engagements
- what's coming next! Stay tuned for more Likes 14
updates. pic twitter. com/1 TxRQ5tMAM
Detail expands 9
Retweets 5
Profile clicks 2
- Impressions 1,305
PathoCERT @pathoCERT
£\ Don't miss the upcoming #webinar on
#wastewater based epidemiology and the Total engagements 36
#omicron variant to learn more about WBE, Lk 15
I b i \ranan.l detection and #water monitoring for Ikes
#Covid_19. Retweets 6
) January 12 at 14:00 GMT Detail expands 6
2 Sign up here: http://ow ly/49yf50HcYHm . . 5
pic.twitter. com/tVstUZQX4G Line clicks
Media engagements 2
Replies 1
Profile clicks 1
B Impressions 643
PathoCERT @pathoCER
@ We are so happy to present you the 10st @pathoCERT L
newsletter! Here you can find all the project's highlights, news Media views 55
and upcoming activities.
Total engagements 18
» Check it out here: https://inkd.in/dNbq-429 ]
pic.twitter.com/nPx34NIIjP Likes 6
Media engagements 5
Link clicks 5
Retweets 2

Figure 6: PathoCERT top tweets (Sep-Feb2022)
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LinkedIn Page

PathoCERT
Environmental Services - Nicosia - 50 followers

Helping first responders to address waterborne pathogen contamination

The aim of the PathoCERT LinkedIn page has been

I:m to share the PathoCERT news, updates and events
556 but also other project-related news that can be
Bangle == informative and interesting for the project’s page.

m‘ I?g;es““ Documents @ ) ,Es"‘ Sortby: Top v

PathoCERT

@ L

& Water mold #pathogens like Pythium are an insidious problem in #greenhouses.
There are few fungicides & methods to manage it. Lear howgge

Figure 7: PathoCERT LinkedIn page

So far, the project’s LinkedIn page has attracted 143 followers while 38 posts were posted
through the PathoCERT LinkedIn page during the period September 2021 to February
2022. All available analytics in terms of visitors’ views, engagement rate, impressions,
reactions and visitors demographics are presented in a series of graphs below.

Visitors’ graph

Visitor metrics @ Time range: Aug 31, 2021 - Feb 15,2022 v Page: All Pages v Metric: Page views ~
Aggregate desktop and mobile traffic off C)
50
40
30
:
=
&
&2
10
: Aug 31 Sep 30 Oct 31 Nov 30 Dec 31 Jan 31 Feb 15
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Impressions’ graph

i) PathoCERT

Update metrics @ Time range: Aug 30, 2021 - Feb 15, 2022 ~

Aggregate organic and sponsored

2,500

2,000

1,500

Impressions

1,000

500

Metric: Impressions

OHC)

Aug 31 Sep 30 Oct 31 Nov 30 Dec 31 Jan3 Feb 15
H ’
Reactions’ graph
Update metrics Q Time range: Aug 30, 2021 - Feb 15,2022 ~ Metric: Reactions
Aggregate organic and sponsored off C)
60
50
40
5
T 30
&
10
: Aug 31 Sep 30 Oct 21 Nov 30 Jan 31 Feb 15
Engagement rate graph
Update metrics [~] Time range: Aug 30, 2021 - Feb 15, 2022 v Metric: Engagement rate ~
Aggregate organic and sponsored off C)
3
)
5
£ 4
)
&
5
0
Aug 31 Sep 30 Oct 31 Nov 30 Dec 31 Jan 31 Feb 15
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Visitors’ Demographics

Visitor demographics @ Time range: Aug 31, 2021- Feb 15,2022 ~  Data for: Job function ~
Top job functions
Visitors % of Visitors
Research 30 I 01.28%
Business Development 27 N, 19.15%
Engineering 18 I 12.77%
Program and Project Management 12 I 3.51%
Finance 11 . 7 8%
Media and Communication s I 567%
Sales 7 I 4.96%
Consulting ¢ I 4 26%
Administrative 5 IR 355%
Information Technology 4 TR 34%

Top three LinkedIn posts of the period September to February 2022:

\_ PathoCERT
@ 143 followers
) Wow! It's already 1 year of PathoCERT and we are so happy of the work done.

Today we concluded the 3-days Plenary Meeting to talk about the progress of the
work during this year, deliverables completed, milestones, risk and challenges.

P The meeting also provided an overview of the PathoCERT technologies
discussing future improvements that can be done. We are looking forward to
strengthen PathoCERT cooperation and work jointly to achieve the project's goals.
Stay tuned for more updates!

Organic stats @

Targeted to: All followers

@ PathoCERT

PLENARY ‘©w-amrxi. |8 .

' Impressions Reactions Click-through
MEETING X
0 4 47
®© ~h 9 Comments Shares Clicks
& with National Technical University of Athens .. 15.79%

CQO Caterina Christodoulou and 20 others E'wgagement rate

PathoCERT D2.7 Report on Content Generation 14
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PathoCERT b

() We are so glad to have seen PathoCERT presented at the Amsterdam
International Water Week 2021 where Sotiris Paraskevopoulos discussed how we
can harness the power of Artificial Intelligence to get access to information that
helps us tackle pathogen contamination events.

Q@ The conference was also a great opportunity to connect with interesting
people and share expertise!

#artificialintelligence #pathogens #emergencies #informationextraction #water
#power #opportunity #people

Organic stats @

Targeted to: All followers

519 23 4.82%
Impressions Reactions Click-through
rate

0 1

(%)
o

Comments Share Clicks
&
9.44%
Engagement rate
_ PathoCERT L)
@ 143 followers
w-®
&8 Red snow is a unique phenomenon caused by blooms of red algae that live on
the surface of the snow. Now, researchers from Japan have developed a model to
predict the occurrence of red snow events: https://Inkd.in/dV96AZkm @
#redsnow #snow #snowstorm #water #climatechange #climateaction
#climatecrisis #climateactionnow
Picture: BBC
Organic stats @
Targeted to: All followers
82 2 4.88%
Impressions Reactions Click-through
rate
0 0 4
Comments Shares Clicks
7.32%
Engagement rate
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2.2.2 PathoCERT in other Social Media Networks

In parallel with the official social media networks of PathoCERT project, the consortium
partners were engaged in using their organisations/companies’ existing social media
networks to further disseminate the developments of the project, by posting information
and news about the project so that they reach out to their extensive networks within the
industry, business, public sector organisations, and the research community. Based on
the communications and dissemination reporting covering the last six months,
PathoCERT partners’ activities are monitored in three main channels: Twitter, LinkedIn,
and Facebook. In total, 43.702 online viewers were reached through the partner’s
networks over the period of September 2021- February 2022.

Name of the website URL Audience Reached
Click
EMASAGRA Twitter 4.013 followers
lick
KWR Twitt th h Gertj
witter (through Gertjan lick 478 followers
Medema) -
KWR LinkedIn (through Sotirios _
Click 504 followers
Paraskevopoulos)
KWR LinkedIn (th hlJ
inkedin (through Joep van Click 883 followers
den Broeke) -
MikroLAN LinkedIn (th hl
o inkedin (through Joep Click 4.488 followers
Appels) -
KIOS Facebook Click 2.423 followers
KIOS Twitter Click 840 followers
KIOS Twitter (through Demetris Click
o 915 followers
Eliadis)
EU Defence Agency Twitter Click 26.000 followers
Water Europe LinkedIn (through
Loic Charpentier) Click 955 followers
MOIB LinkedIn Click 474 followers
Hellenic Rescue Team Twitter Click 1.729 followers

Table 3: PathoCERT appearances on partners’ social media
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https://twitter.com/BomberosGranada/status/1458093123830272014
https://twitter.com/Emasagra/status/1458075400886800392
https://twitter.com/Gertjan_Medema/status/1456345414236467208
https://www.linkedin.com/posts/sotiris-paraskevopoulos-5a4459ab_artificialintelligence-pathogens-emergencies-activity-6863401591026937858-MMBV/
https://www.linkedin.com/posts/joep-van-den-broeke-185a6016_ict4water-creating-a-unified-digital-water-activity-6891744084881723392-36l4
https://www.linkedin.com/posts/joepappelsmicrolan_zwemwaterkwaliteit-smartcitymonitoring-zwemwaterkwaliteit-activity-6871464249219260416-PJGf/
https://www.facebook.com/KIOS.CoE/photos/a.806785199503650/2066681740180650/
https://twitter.com/KIOSCoE/status/1461661212878454784
https://twitter.com/eldemet/status/1447677837604007938
https://twitter.com/EUDefenceAgency/status/1447861623029473285
https://www.linkedin.com/feed/update/urn:li:activity:6885178934430900224/?updateEntityUrn=urn%3Ali%3Afs_feedUpdate%3A%28V2%2Curn%3Ali%3Aactivity%3A6885178934430900224%29
https://www.linkedin.com/posts/dcismoi_%D0%B4%D0%B8%D1%80%D0%B5%D0%BA%D1%86%D0%B8%D1%8F-%D0%BA%D0%BE%D0%BC%D1%83%D0%BD%D0%B8%D0%BA%D0%B0%D1%86%D0%B8%D0%BE%D0%BD%D0%BD%D0%B8-%D0%B8-%D0%B8%D0%BD%D1%84%D0%BE%D1%80%D0%BC%D0%B0%D1%86%D0%B8%D0%BE%D0%BD%D0%BD%D0%B8-activity-6877627450696773633-brF6
https://twitter.com/HellenicRescue/status/1447488781376950272

PathoCERT

PathoCERT in other External social media networks

At the same time, PathoCERT project appeared on other networks’ social media channels,
reaching out to an estimated number of 2.469 followers.

Name of the website URL Audience Reached

Flair Agency LinkedIn Click 104 followers

Clarisoft Technologies LinkedIn Click 1.375 followers

396 followers

@)
o
Q

INGENIUS EU LinkedIn

594 followers

o
=
Q

INGENIUS EU Twitter

Table 4: PathoCERT appearances on other networks’ social media

3 Mass Media

Within the examined period (September-February 2022), there wasn’t any media
coverage reported related to the project’s developments and results. More related
activities will be arranged within the upcoming period of the project.
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https://www.linkedin.com/posts/flair-agency-advertising_testing-auyaulavbautauuaurauuaujauoauo-auwaugauhauuauyaug-activity-6880076662633984000-s2Tg
https://www.linkedin.com/posts/clarisoft-technologies_proud-linkedin-facebook-activity-6889860739109023744-50KH
https://www.linkedin.com/posts/ingenious-eu_nightingale-crisismanagement-collaborativeresponse-activity-6859057769371197440-8OUZ
https://twitter.com/INGENIOUS_EU/status/1453288996080168960

