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Disclaimer 

Any dissemination of results reflects only the author's view and the European Commission is not  
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1. Executive summary  
 

PathoCERT project website is an invaluable tool for the project, as it is the first and main source 

of information about the project. Therefore, it has to be successfully created so that the project 

aims and objectives are well-explained and the information about the project activities and 

results are clearly disseminated. In fact, the website embraces not only identity and project’s 

objectives but also ongoing updating of results, case studies, training resources and project’s 

partners. 

As a dissemination vehicle, this website also gives visibility to what the project has created e.g. 

journal articles, publications, and presentations at conferences. The website will be regularly 

updated sharing project dissemination material, documents, pictures, links and videos. 

Engagement and traffic within the website will be also monitored to evaluate the overall 

performance. 

Together with the website’s development, emphasis has been given on the social media strategy 

that is followed by the project. In particular, the PathoCERT social media strategy currently 

involves two platforms: Twitter, and LinkedIn. LinkedIn and Twitter have been identified and 

selected as the best means to reach out to our target groups; to increase and maintain our 

stakeholders’ engagement and productivity throughout the whole duration of the project; and to 

give PathoCERT exposure and visibility not only to a European but also a potential global audience.  

The report gives a detailed overview of the website’s structure and the social media channels 

established in the following chapters. 

 

 

2. Project website 
 

In order to accomplish the above-mentioned goals, the following structure has been developed:  
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2.1   Home menu 
The objective was to create a very clear structure. The main goal of this menu is that the most 

important contents are accessible in less than 3 clicks.  

 

2.2    Footer 
The footer aims at, independently where the user is browsing, it gives direct access to Social 

Media, contact details and subscribe to PathoCERT newsletter. Additionally, the reference to the 

H2020 funding programme is always visible. 
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2.3    Home 
The home page provides a general overview of the project. It includes: 

a. Brief description of PathoCERT 

b. Project timeline with most important milestones 

c. Quick link to case studies 

d. Partners’ logos with direct link to their websites 

e. Access to the latest news 
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2.4    Project 
In this section there is all important information regarding the project itself: project background, 

project description, objectives, budget, duration, expected results, main activities as well as the 

organization structure. 
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2.5    Case Studies 
A dedicated page per case study is included in the website. Each of the five case studies pages 

follow the same structure including the general information, the objectives and the case scenario. 

 

 

 

 

 

 

 

 

 

 

 

  



 

11 
 

PathoCERT D2.4 Public website and social media accounts 

2.6    Partners 
This section includes a short description of each consortium member, their logos and their 

contact details.  
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2.7  Media 
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2.8    Results 
This section has a page for the public deliverables which is not available yet as no public 

deliverable is completed and a direct link to open access. 

 

2.9    Contact 
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2.10    Other additional information 
 

• Due date: February 2021 

• Development: CMS – Wordpress.  

• The website will provide Google Analitys reports 

 

3. Social Media 
3.1    Twitter 
 

Twitter has been selected as one of the project’s main social 

media channel. The PathoCERT twitter account was set up in 

November 2020 with the aim to disseminate the project’s 

results; update the project’s followers with the key activities 

and current news of the project; and drive more traffic into the 

project’s official website and results. Over the last months, the 

twitter account was being continuously updated with instant 

project-related news, as well as information linked to the 

project’s followers’ activities. Click here for PathoCERT twitter 

account. 

 

 

 

3.2    LinkedIn 
 

LinkedIn was also identified as an important platform for 

reaching out the project’s targeted stakeholders. A LinkedIn 

page for PathoCERT project was set up in November 2020, 

with the aim to disseminate the PathoCERT news, updates, 

and events but also other project-related news, offering an 

informative and interesting news feed to all the page’s 

followers. Click here for PathoCERT LinkedIn page. 

  

https://twitter.com/pathoCERT
https://www.linkedin.com/company/pathocert/?viewAsMember=true

